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Book review

Svend Hollensen, Philip Kotler, and Marc O. Opresnik (2023) Social
Media Marketing: A Practitioner Approach. 5% edition

Reviewed by Nevin Karabiyik Yerden!

Svend Hollensen, Philip Kotler and Marc Oliver Opresnik boldly present the fifth edition of
the book as a real guide. In today's digital age, where social media has become an integral part
of our daily lives, harnessing its power for business growth is not just an option but a necessity.
In their groundbreaking book, "Social Media Marketing: A Practitioner Approach,”" Matc
Opresnik, Philip Kotler, and Svend Hollensen offer an updated comprehensive roadmap to
navigate the complex world of social media marketing and achieve unparalleled success.
Published in 2023, this book serves as the ultimate strategy guide for businesses seeking to
leverage social media to its fullest potential.

At its core, the book embodies a practitioner approach, providing real-world insights,
actionable strategies, and practical tips that can be immediately implemented. Opresnik,
Kotler, and Hollensen draw upon their extensive expertise in marketing to deliver a holistic
understanding of social media dynamics, covering everything from building a robust social
media strategy to effectively measuring its impact on business outcomes.

One of the key strengths of this book lies in its emphasis on strategy. Rather than offering a
superficial overview of various social media platforms, the authors delve deep into the
strategic frameworks essential for success. They stress the importance of alignhing social media
efforts with overarching business objectives, thereby ensuring that every action contributes
meaningfully to the bottom line. By guiding readers through the process of crafting a tailored
social media strategy, complete with clear goals, target audience segmentation, and
competitive analysis, the book empowers businesses to establish a strong foundation for
sustained growth.

Morteover, the book stands out for its practicality and relevance in today's dynamic digital
landscape. Opresnik, Kotler, and Hollensen recognize that social media platforms are
constantly evolving, with new trends and features emerging regularly. As such, they provide
readers with up-to-date insights and best practices that reflect the latest developments in the
field. Whether it's navigating algorithm changes, mastering new advertising formats, or
adapting to shifting consumer behaviors, the book equips readers with the knowledge and
tools needed to stay ahead of the curve.

Another notable aspect of "Social Media Marketing: A Practitioner Approach" is its focus on
engagement and community-building. The authors emphasize the importance of fostering
authentic connections with audiences, rather than resorting to traditional one-way advertising.
Through case studies, examples, and practical exercises, they demonstrate how businesses can

! Nevin Karabiyik Yerden, Marmara University, Istanbul, Turkey. E-mail: nnevinn@gmail.com

®®® Transnational Business and Management 5
@ Transnational Press London ﬁ
BY NC_ND


http://www.tplondon.com/
journals.tplondon.com/tbm
https://creativecommons.org/licenses/by-nc-nd/4.0/

68 Unveiling the Attractiveness of Urban Destinations in the Context of Cuisine

create compelling content, facilitate meaningful interactions, and cultivate brand loyalty in an
increasingly crowded digital space.

Furthermore, the book addresses the critical issue of measurement and analytics, helping
readers understand how to assess the effectiveness of their social media efforts and make
data-driven decisions. By outlining key performance indicators (KKPIs), tracking metrics, and
interpreting insights, Opresnik, Kotler, and Hollensen enable businesses to evaluate their ROI
accurately and refine their strategies for maximum impact.

One of the most refreshing aspects of this book is its accessibility. Despite tackling complex
topics such as audience segmentation, content strategy, and influencer marketing, the authors
present the information in a clear, straightforward manner that is easy to understand for
readers of all levels of expertise. Whether you're a seasoned marketing professional or a novice
entrepreneur, the book offers valuable insights and actionable advice that can be applied
immediately to drive tangible results.

In addition to its practicality and accessibility, "Social Media Marketing: A Practitioner
Approach" is also highly engaging and enjoyable to read. The authors inject their writing with
a sense of enthusiasm and passion for the subject matter, making it feel more like a
conversation with a knowledgeable mentor rather than a dry academic textbook. The inclusion
of real-world examples, success stories, and expert interviews further enriches the reading
expetience, providing readers with inspiration and motivation to embark on their social media
journey with confidence.

Overall, "Social Media Marketing: A Practiioner Approach" is a must-read for any business
looking to unlock the full potential of social media. Opresnik, Kotler, and Hollensen have
crafted a comprehensive guide that not only demystifies the complexities of social media
marketing but also empowers businesses to thrive in an increasingly competitive digital
landscape. Whether you're aiming to increase brand awareness, drive sales, or foster customer
loyalty, this book provides the strategic framework and practical tools needed to achieve
success. With its invaluable insights, actionable strategies, and unwavering commitment to
excellence, "Social Media Marketing: A Practitioner Approach" is destined to become an
indispensable resource for marketers worldwide.
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